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Visibility = Credibility 

• Where / how is your club being seen? 
– You need more than a press release to gain traction / attention. 

– Don’t underestimate the value of social media posts. (Facebook & 
Instagram) 

– Don’t be camera shy. 

• Who is your club seen with?  
– Use partnerships with local businesses and other organizations to 

promote “good will” in the community.  

• What is your club seen doing? 
– Think outside of the regular meeting. 

– Post it, or it didn’t happen.  

Goal:  that people will see what you’re doing and ask  
 what Rotary is or how they can be involved. 



The Where / How 

Post about your weekly meetings, guest speakers, and new 
member inductions. TAG members in your Facebook posts. 

 

 

 

 

 



The Who 

If you volunteer with or to benefit other community 
organizations, post, tag & share. 

 

 

 

 

 



The What 

Don’t keep the great things that Rotary does a secret. 

 

 

 

 

 

 



Leveraging Fundraising 

• Whatever you do, have fun. 

• “Boost” (sponsor) posts to expand your reach. 

• Invite attendees / or those who respond to your posts to 
“Like” your Facebook Page. 

 

 

 

 

 

 

 

 



Leveraging Service Projects 

• If three or more Rotarians are gathered to volunteer… post! 

• Give credit & take credit when it’s due. 

 

 

 

 

 

 

 

 



Be Available 

• Make sure you have designated rights to multiple members 
to be available to respond to comments and direct 
messages.   

 

 

 

 

 

 

 

 




